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ANIMAL welfare is 

at the core of all pork 

businesses. 
Farmers – and eve-

ryone throughout the 

supply chain – must 

draw on the best re-

search and develop-

ment to do this. 
Be it on a farm or 

at end of life, effec-

tive animal handling 

is at the heart of good 

welfare. 
Low-stress stock 

handling treats animal 

and handler health 

and welfare as the pri-

mary outcome, mini-

mising environmental 

stressors that nega-

tively impact pigs. 

The slaughter of 

animals for meat con-

sumption is always 

confronting. 
We must ensure 

humane methods of 

slaughter to satisfy 

both meat quality 

standards as well as 

the expectations of the 

consumers and com-

munity. 
When it comes to 

carbon dioxide stun-

ning, the evidence is 

clear – it is best prac-

tice when carried out 

correctly. 
It is humane and ef-

fective. 
Best-practice animal 

welfare processing can 

only be achieved when 

the pigs are handled 

positively. 
International organi-

sations responsible for 

animal welfare agree 

with this conclusion. 

The leading re-

spected animal welfare 

organisation RSPCA 

supports this position.

We know this be-

cause we consulted 

closely with them in 

2016, when research 

confirmed that CO2 

stunning was the pre-

ferred method for both 

pigs and handlers – to-

gether with an array 

of literature, some of 

which has been in-

cluded at the end of 

this article.
Since then, more 

than 75 percent of the 

industry has invested 

millions of dollars to 

put world-leading in-

frastructure in place, 

to ensure this method 

can be successfully 

implemented.
What is being done 

now?
Today, CO2 stunning 

is the most common 

method used to stun 

pigs in Australia – and 

globally – for meat 

consumption. 
However, more work 

needs to be done to 

ensure best-practice 

animal handling is fol-

lowed every step of the 

way.
And why we are 

working with all of our 

partners, to ensure it is.

We’re extending 

the ProHand stock-

person training pro-

gram on farms and in 

processing facilities, 

which promotes LSS 

training to teach stock 

handlers, so that they:

• Understand the im-

pact of handling on pig 

behaviour, welfare and 

meat-quality
• Are familiar with 

the professional an-

imal handling guide-

lines
• Are aware of the 

strengths and weak-

nesses in handling be-

haviour.
The ProHand Pigs 

and Pork Abattoir pro-

grams were designed 

to drive positive an-

imal welfare across the 

supply chain. 
ProHand is an on-

line training program 

that is offered by Aus-

tralian Pork Limited 

to farm and abattoir 

stock people working 

in the Australian and 

New Zealand pork in-

dustries. 
The on-line program 

was developed by the 

Animal Welfare Sci-

ence Centre in collab-

oration with Temple 

Grandin and funding 

from Australian Pork 

Limited and the Aus-

tralian Meat Processor 

Corporation. 
Anyone interested 

in further informa-

tion about these vital 

programs can email ro 

wena.davis@australi 

anpork.com.au
Activist activity

Every citizen has a 

right to protest and ex-

press their views. 

However, this must 

happen in a way that 

does not endanger the 

safety of people or ani-

mals.
The behaviour we 

have seen is illegal. 

It’s threatening – bul-

lying dressed up as ac-

tivism.
It causes untold 

damage to legitimate 

businesses – many 

of which are family 

owned – and poses se-

rious food safety and 

biosecurity risks. 

APL continues to 

meet with legitimate 

organisations that care 

about animal welfare. 

However, the ‘ac-

tivist’ groups in ques-

tion do not want to 

support animal wel-

fare – they want to end 

animal farming alto-

gether. 
We respect their right 

to voice that opinion, 

but we will not engage 

with those who tres-

pass, break the law and 

intimidate people who 

simply want to get on 

with their jobs of le-

gally producing high 

quality food while pre-

serving animal wel-

fare. 

Carbon dioxide stunning

Point of View
by MARGO ANDRAE 

CEO

Over the past eighteen months, AMIC has assisted in the development 

of the Australian Animal Welfare Standards and Guidelines for Livestock 

Processing Establishments – a national standard to consistently regulate 

animal welfare at processing establishments across all the state and terri-

tory jurisdictions.

THE Australian Meat 

Industry Council ac-

knowledged there have 

been calls by some 

animal rights organi-

sations to mandate 

CCTV systems be in-

stalled in all processing 

facilities.
AMIC supports the 

voluntary installation of 

CCTV as an individual 

plant management tool 

to monitor animal wel-

fare practices, but good 

animal welfare out-

comes are sustained via 

the implementation of 

well-defined standard 

operating procedures 

undertaken by highly 

trained staff in our 

members’ facilities. 

Such procedures and 

assurances of staff 

competency form the 

foundation of AMIC’s 

independently audited 

and widely adopted Aus-

tralian Livestock Pro-

cessing Industry Animal 

Welfare Certification 

System.
The implementation 

of CCTV will never re-

place these important 

competency and proce-

dural principles. 
While AMIC supports 

the voluntary installa-

tion of CCTV systems 

as a management tool, it 

does not support it as a 

mandatory requirement.

In addition to the lack 

of evidence that CCTV 

in processing facilities 

results in better animal 

welfare outcomes, 

AMIC does not sup-

port mandatory CCTV 

due to a wide array of 

concerns – including 

privacy, cyber security, 

potential misrepresenta-

tion, misuse of footage in 

case of a data breach and 

added cost imposed on 

industry and regulators.

Over the past eighteen 

months, AMIC has en-

gaged in good faith with 

government and animal 

welfare groups to de-

velop the Australian An-

imal Welfare Standards 

and Guidelines for Live-

stock Processing Estab-

lishments – a national 

standard to consistently 

regulate animal welfare 

at processing establish-

ments across all the state 

and territory jurisdic-

tions.
Industry continues to 

support this process, 

which is based on the 

latest science and global 

best practice, as the 

means to achieve animal 

welfare regulatory re-

form. 
It is disappointing to 

see welfare groups by-

passing this process –

taking advantage of 

recent media covering 

trespass breaches by 

animal rights extremists.

Well-designed stand-

ards and regulations pro-

actively address the core 

causes of rare animal 

welfare incidents.
AMIC and our mem-

bership consider animal 

welfare to be vital in 

the sustainable operation 

of processing establish-

ments and we are com-

mitted to proper, strin-

gent and accountable 

animal welfare practices 

across the supply chain. 

Australian Meat 

Industry Council

CCTV in livestock processing

n Best practice for good animal welfare and handling

* continued P2

THE farrowing pro-
cess is a period full 
of challenges for both 
sows and piglets but es-
sential for production 
success and sow and 
piglet welfare. 

From stillbirths and 
weak piglets to reduced 
successive sow fertility, 
complications at far-
rowing pose a consid-
erable challenge to the 
pork industry and have 
flow-on effects on var-
ious aspects of produc-
tion. 

As many researchers 
have acknowledged, 
success within produc-
tion systems is heavily 
reliant on informed de-
cision-making. 

A well-informed pro-
tocol with clear manage-
ment actions removes 
doubt and provides staff 
with a clear decision 
pathway to maximise 
successful outcomes. 

Recognising this, 

I have embarked on a 
mission to understand 
the contributing factors 
and warning signs of 
difficult farrowings. 

My PhD journey has 
led me to comprehen-
sively examine various 
aspects of the farrowing 
process, including be-
havioural indicators, en-
vironment, nutrition and 
management techniques. 

With the push for in-
creased litter sizes, vi-
tality and size of piglets, 
there is a growing re-
quirement to re-assess 
current management 
and determine what 
works and what needs 
improving. 

Part of this process is 
for me to understand 
current practice within 
Australia. 

To collect this infor-
mation, I have set up a 
survey open to anyone 
based in Australia who 
is directly involved in 

the farrowing stage of 
production. 

Any contribution to 
this study will assist 
in my aim to increase 
piglet viability, reduce 
sow turnover and ulti-
mately create a more 
profitable pork industry. 

If you would like to 
take part, the survey link 
is redcap.sydney.edu.
au/surveys/?s=EH477N 
A9K83PL7N4 or you 
can scan the QR code.

Thank you in advance 
for taking the time to 
complete this survey – 
your contribution is ap-
preciated. 
Alexandra Walls
University of Sydney
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THERE comes a 
time when enough is 
enough and appalling 
behaviour needs to be 
called out. 

In May, Shadow Min-
ister for Resources and 
Northern Australia 
Senator Susan Mc-
Donald used Australian 
Pork Limited’s Senate 
Estimates hearing to 
ask APL Chair An-
drew Baxter and my-
self about the spate of 
recent tactics used by 
radical animal activist 
groups — calling them 
bullies and thugs. 

Senator McDonald 
asked department of-
ficials in attendance 
about their willing-
ness to engage with 
these radical activ-
ists, relaying their ide-
ology that commercial 
livestock production 
is animal exploita-
tion — cautioning that 
governments need to 
be careful that these 
groups are not given 
more power and more 
airtime than they de-
serve. 

In APL’s Senate 
hearing, the industry’s 
voice was heard loud 
and clear – APL will 
not engage with radical 
activists that harass, 
torment or engage in 
illegal activity. 

These tactics are not 
acceptable and, with 
our position clear, any 
continued harassment 
toward our industry 
and people will not be 
tolerated. 

These radical activists 
have been tormenting 
agricultural indus-
tries for decades and 
the string of intimida-
tion tactics they’re now 
using to voice their 

ideals is alarming.
Earlier this year, the 

National Farmers’ Fed-
eration wrote to federal 
and state ministers and 
authorities to express 
their concerns about 
the alarming trend of 
the promotion of illegal 
activism and trespass 
by these groups. 

Australian farm 
leaders have also called 
on state jurisdictions 
to replicate Western 
Australia’s tough new 
farm trespass laws – 
designed to deter ac-
tivist groups from tar-
geting producers and 
disrupting agricultural 
supply chains.

We know from past 
experiences that the ac-
curacy of information 
shared by these activ-
ists is questionable, 
with their rhetoric not 
based on fact or backed 
by reliable sources. 

By calling out their 
behaviour and raising 
awareness about their 
misleading tactics, we 
aim to broadly en-
courage a more evi-
dence-based approach 
to animal advocacy.

While we will not en-
gage with radical activ-
ists or give airtime to 
their poor behaviour, it 
is important to note that 
as an industry we will 
continue to engage in 

constructive dialogue 
with respected animal 
welfare organisations, 
whose ideologies are 
not to end livestock 
production and disrupt 
meat supply chains. 

Despite our noisy de-
tractors, research con-
tinues to show that con-
sumers are still prefer-
encing meat. 

Australian Bureau of 
Agricultural and Re-
source Economics and 
Sciences data indicates 
that since the 1970s, 
overall meat consump-
tion in Australia has 
remained relatively 
stable, with total meat 
consumption remaining 
largely unchanged – 
moving between 100-
110kg per capita.

While we are seeing 
reduced volumes of 
fresh meat over the past 
twelve months, this is 
likely impacted by the 
current cost-of-living 
crisis and is reflected 
across most categories 
in supermarkets. 

This data supports 
APL’s research, which 
indicates 26 percent of 
Australians claim to 
have reduced their meat 
consumption slightly 
over the past twelve 
months. 

Circana data also sug-
gests that shoppers are 
likely switching from 

higher priced meat 
cuts, such as steaks and 
loins, to minced meat 
to reduce their grocery 
bill with current infla-
tion. 

Positively, we’re now 
seeing volume growth 
in the latest quarter 
with both fresh meat 
sales up by 5.1 percent 
and fresh pork up by 3.1 
percent. 

Aside from tasting 
great, we know that 
pork has great health 
benefits. 

Being high in protein 
and rich in many vita-
mins and minerals, we 
know that lean pork can 
be an excellent addition 
to a healthy diet, with 
its versatility making it 
a reliable and easy op-
tion among time-poor 
shoppers and those 
looking for a quick and 
tasty week-night meal.

It’s clear that Austral-
ians love their meat and 
across all meat sectors 
there is a strong link 
between consumer 
trust, perceptions and 
meat consumption pat-
terns.

APL continues our 
work to support pro-
ducers and grow 
greater appreciation for 
pork within the com-
munity. 

Australian con-
sumers can feel con-
fident and proud that 
when choosing to buy 
Australian grown pork 
products, they are sup-
porting sustainable and 
responsible farming 
practices that aim to 
minimise the environ-
mental impact of the 
pork industry and op-
timise the care of our 
pigs. 

Calling out bad behaviour

Point of View
by MARGO ANDRAE 

CEO

A call for farrowing survey contributions by University of Sydney PhD stu-
dent Alexandra Walls.

Investigating sow farrowing
n Student’s informed management goal

COLES customers can now purchase pork that is certified carbon neutral from farm to shelf in accordance with the Australian Government’s Climate Active Carbon Neutral Standard. 
This comes as the re-tailer also announces a new campaign champi-oning the great lengths its team members and suppliers go to to pro-vide Australians with the best quality fresh meat, produce, bakery and own brand products. The new Coles Finest Carbon Neutral pork range is available nation-ally and includes eight premium cuts such as rib rack, cutlets, schnitzel, diced, leg roast and por-chetta, as well as por-terhouse and tomahawk steaks. 

Coles has worked closely with a Western Australian supplier who has implemented sus-tainable practices – such as reducing the use of artificial fertilisers, in-vesting in renewable en-ergy and improved soil management practices 

– resulting in farm emis-sions that are more than 30 percent below the Australian pork industry average. 
Coles category man-ager for pork Ben Beckett said, “We’re proud to be launching the Coles Finest Carbon Neutral pork and con-fident our customers are going to welcome the great-tasting range that has a carbon-neutral footprint from farm to shelf.”

WA’s Milne Agrigroup has supplied Coles free range and RSPCA Ap-proved pork for more than 10 years and gen-eral manager David Plant said he was thrilled to be able to provide cus-tomers with a range of pork that is driven to improving sustainability and animal welfare. “We’re grateful for the guidance and sup-port Coles has provided over the past few years as we work to reduce emissions on our farms, which are now fully off-grid and produce 30 percent fewer emissions than the industry av-

erage,” David said. Australian Pork Lim-ited’s chief executive of-ficer Margo Andrae wel-comed Coles’ decision to launch a carbon neutral pork range that builds on the positive steps the pork industry has been taking for the past three decades to minimise its environmental footprint.“This innovative product range by Coles not only helps pork producers innovate on-farm and achieve their own sustainability am-bitions, but it also de-livers a product that is great-tasting and can be enjoyed all year round and at every meal,” Ms Andrae said.
In 2022, Coles became the first major Aus-tralian supermarket to launch a certified own brand carbon neutral beef range, which is supplied by more than 17 producers across the country.

In addition to carbon neutral pork, Coles is launching a new cam-paign that showcases the great lengths its 
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LAST month, I had the pleasure of joining the 2022-2023 Pork Leadership Course participants in Western Australia for the cohort’s final workshop. 
The PLC is an in-teractive course that focuses on developing our people and giving them the skills to take on industry leadership roles. 

Held across three hands-on workshops, the course aimed to enhance communica-tion, public speaking and conflict resolu-tion, and assists our leaders in learning how to navigate diffi-cult conversations.Also designed to de-velop resilience, team-work and problem solving – the course allowed participants to immerse themselves into areas of the pork supply chain and gain exposure to other agri-cultural sectors.Touring WA’s pork, grain, beef, sheep, rock lobster and bee-keeping industries, the participants gained an 

understanding of the various technologies and innovations being used to improve op-erational efficiencies among these sectors.Explored in detail and highlighting the cross-sectorial knowl-edge and collaboration required in our leader-ship positions were:• Similarities be-tween seed and pork breeding
• The value-adding opportunities for pork, honey and rock lobster sectors

• Issues of workforce shortages and rising operational costs across supply chains.Learning that these unlikely synergies ex-isted between various agricultural sectors, our participants’ ob-

servations and com-parisons made for great discussions.Having so much talent across our pork supply chain and seeing our leaders in-

spired and engaged is always rewarding.A big thank you to our WA hosts and cross-industry sup-porters who gave their time, expertise and as-sistance to make the week-long tour suc-cessful. 
We look forward to showcasing our partic-ipants over the coming months and assisting them in further devel-oping their leadership skills. 

However, we also know that for the 

Fostering our people and attracting new talent

Point of View
by MARGO ANDRAE CEO

The 2022-2023 Pork Leadership Course participants in Western Australia for the cohort’s final 

workshop.

Applications for the 2023-2024 Australian Pork 
Leadership Course are now open.

* continued P2

Carbon neutral pork hits Coles shelves

The Coles team members worked together with its network of dedicated 

farmers, growers and bakers in the pursuit of quality.
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