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LAST month was a 

challenging time for 

our industry.
Serious allegations 

of animal neglect 

and failure of duty 

of care were raised 

about a pig farm, 

which then became 

the subject of a 

formal investigation 

by the RSPCA South 

Australia. 
These allegations 

were distressing – 

for the individuals 

involved, for the 

broader industry 

and for the commu-

nity that expects the 

highest standards 

from Australian pig 

producers.
This issue is not 

representative of our 

industry, but it only 

takes one to put us 

under more scrutiny. 

It is a reminder that 

we all need to remain 

vigilant. 
Let me be clear – 

unlawful entry and 

surveillance are un-

acceptable. 
Trespass places 

enormous pressure 

on farming families, 

workers and busi-

nesses. 
Australian Pork 

Limited continues to 

advocate for stronger 

protections and pen-

alties against these 

tactics.
But we cannot forget 

that any breaches of 

animal welfare have 

no place in Aus-

tralian pig farming 

and are fundamen-

tally at odds with the 

values and practices 

our farmers expect of 

their peers.
The Australian pork 

industry has enjoyed 

a healthy period of 

stable growth over 

the past few years. 

Social licence is 

key to continuing our 

success into the fu-

ture – we can’t jeop-

ardise years of pro-

gress over something 

entirely avoidable. 

Our APIQ (Aus-

tralian Pork Industry 

Quality) system is 

critically important 

for our industry.

It protects animal 

welfare, strengthens 

our biosecurity, 

builds community 

and consumer trust 

and ensures con-

sistent farming 

standards are upheld 

across the industry.

But it’s not fool-

proof. 
We not only rely 

on every producer 

doing the right 

thing, we also rely 

on third-party in-

dependent auditing 

processes, producers 

self-reporting and 

external reporting 

channels. 

We all have an ob-

ligation to report is-

sues and not walk 

past in the hope 

someone else deals 

with them.
It is the role of 

APIQ to ensure that 

wherever breaches 

are found, they are 

addressed as soon as 

possible, with long-

term plans put in 

place to ensure on-

going compliance 

with our standards. 

APIQ is a highly 

regarded voluntary 

standard. 
Choosing to be 

an APIQ accred-

ited producer means 

you choose to hold 

yourself to a higher 

standard. 
Maintaining these 

standards on-farm is 

critical to our indus-

try’s reputation.

Ninety percent of 

our producers are 

APIQ accredited. 

I’m proud of the re-

markable work much 

of our industry has 

done to lift the bar. 

We demonstrated 

our commitment 

to animal welfare 

and evidence-based 

farming practices 

during the Victo-

rian parliamentary 

inquiry into animal 

welfare. 
We can’t afford 

the strong standing 

of APIQ to be un-

done by the actions 

of a few – every day 

should be audit day.

Over the next few 

years we will de-

liver Australia’s first 

industry-led national 

standards and guide-

lines for pig welfare. 

We all need to 

live and breathe our 

APIQ standards. 

That’s why this 

month I’m asking all 

producers to review 

their on-farm com-

pliance and prac-

tices. 
• Read the APIQ 

Standards Manual 

and Compliance 

Guide
• Review your on-

farm systems and re-

cords
• Reinforce training 

and expectations 

with your teams.

We all have a re-

sponsibility to our 

animals, our people 

and our industry. 

I’m proud to work 

in an industry that 

is leading on animal 

welfare and product 

quality.
We do things 

better than anyone 

else… because we 

care more, we work 

harder and we hold 

ourselves to the 

highest standards. 

Let’s keep doing 

that. 

Every day is audit day

Point of View
by MARGO ANDRAE

CEO

THIS grassroots fes-

tival started when 

original chief ba-

coneer Kathryn Ste-

vens had a ‘lightbulb’ 

moment one night 

when washing up. 

She discussed the 

idea of launching a 

festival with friends 

over coffee and before 

long an eager team of 

bacon-loving volun-

teers were assembled. 

The first taste lo-

cals and visitors alike 

got of what is now a 

well-known festival 

on Queensland’s event 

calendar was back in 

2018. 
Kingaroy BaconFest 

was established to 

highlight the impor-

tance of buying Aus-

tralian pork products 

and supporting Aussie 

producers.
In 2019, the second 

Kingaroy BaconFest 

was held and proved 

to be ‘pigger’ than the 

previous. 
However, as for 

many events across the 

country in 2020 and 

2021, BaconFest fell 

victim to the COVID 

‘hamdemic’ and was 

forced to cancel its an-

nual event. 
Bouncing back 

crispier than ever in 

2022, Kingaroy Ba-

conFest has continued 

to attract bacon-

lovers from across the 

country each August.

With celebrity chef 

demonstrations, live 

entertainment and fair 

dinkum family fun, 

save the dates from 

August 15-16 for this 

year’s BaconFest.

Alastair McLeod 

will be cooking up a 

storm on the Bacon-

Fest demonstration 

stage, 45-time Golden 

Guitar winner Troy 

Cassar-Daley will fea-

ture alongside home-

grown artists and the 

event offers family 

friendly fun that won’t 

break the bank.

So come soak up the 

sunshine, enjoy the 

food, activities and 

bacon-eating competi-

tions at BaconFest – 

Friday August 15 and 

Saturday August 16. 

Kingaroy BaconFest 2025
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THE operating envi-
ronment for the Aus-
tralian pork industry 
has always been 
complex but in recent 
months, it really felt 
like our resilience 
was being tested. 

We’ve faced tariffs 
and global market 
uncertainty along 
with continuous il-
legal trespassing and 
harassment from ac-
tivists and ongoing 
biosecurity risks. 

On top of this, 
there is an in-
creasing need for 
the industry to bal-
ance sustainability 
initiatives and eco-
nomic viability.

All of these fac-
tors make me feel so 
proud of our hard-
working farmers 
and those along the 
supply chain who 
work tirelessly every 
day to do their bit in 
feeding the nation.

Australian pork – 
and all meat in gen-
eral – plays a hugely 
important role in 
our society. 

As a member of 
the meat sector, it’s 
our industry’s role 
to provide a high-
quality, nutritious 
and affordable pro-
tein for Australians, 
while contributing 
to the nation’s food 
security and eco-
nomic health. 

Pork is the second-
most consumed pro-
tein after chicken 
in Australia, with 
about 1.3 billion 
pork meals enjoyed 
by Aussies in 2023-
24.

From a health per-
spective, pork is a 
delicious and versa-
tile source of essen-
tial nutrients for all 
Australians. 

It’s rich in high-
quality protein and 
provides crucial 
vitamins and min-
erals, including thia-
mine for energy pro-
duction, niacin for 
mental health and 
reducing fatigue, vi-
tamin B12 for brain 
function and folate, 
which is critical to 
development during 
pregnancy. 

Additionally, pork 
supplies phos-
phorus, magne-
sium and zinc, all 
which help boost 
immunity, maintain 
healthy skin and 
support the growth 
and development of 
children.

Without pork, all 
Australians would 
be missing out on 
affordable access to 
the nutrients critical 
to sustain a healthy 
way of life. 

Pork doesn’t only 
have a place in a 
balanced diet, it’s 
crucial to main-
taining one.

From a social and 

economic perspec-
tive, pork provides 
more than enjoy-
ment and nourish-
ment. 

It is the backbone 
for many parts of 
Australian society, 
particularly our re-
gional and rural 
communities.

The pork industry 
contributes more 
than $6.9 billion 
to the economy 
and employs nearly 
37,000 farmers, pro-
ducers, processors, 
transporters and re-
tailers whose liveli-
hoods depend on a 
thriving industry.

Despite all this, the 
sector isn’t resting 
on its laurels. 

As an industry, 
we’ve set ambitious 
targets to incorpo-
rate waste recycling 
and renewable en-
ergy technologies 
into our farming 
practices. 

We’re reducing 
our environmental 
footprint while en-
suring pork remains 
a responsible choice 
for consumers con-
cerned about animal 
welfare and resource 
efficiency. 

Overall, Australian 

pork producers have 
reduced their emis-
sions intensity by 
more than 70 per-
cent over the past 
four decades.

We’re a global 
leader in healthy 
food production, 
sustainability and 
animal welfare. 

Through pro-
grams such as the 
Australian Pork In-
dustry Quality As-
surance Program 
and stringent bios-
ecurity measures, 
Australian pork is 
safe, ethical and of 
the highest quality.

In a time of global 
uncertainty, the 
pork sector is de-
livering on its man-
date to provide meat 
for Australia while 
bringing prosperity 
for Australian com-
munities and con-
fidence for con-
sumers. 

Our ongoing in-
vestment in re-
search and innova-
tion, environmental 
responsibility, sci-
ence-backed animal 
welfare, biosecurity 
and workforce de-
velopment ensures 
that Australian pork 
is a trusted protein 
and will continue to 
be. 

As part of the 
broader Australian 
livestock sector, 
we’re proud to set 
the standard for 
production of meat 
globally.

Despite the chal-
lenges, our industry 
is looking forward 
to the future. 

Celebrating pork’s role in all our lives

Point of View
by MARGO ANDRAE

CEO

THE Voluntary En-
hanced Biosecurity 
Standards Facilitator 
Project, a new initia-
tive from Australian 
Pork Limited, is 
helping producers pre-
pare for African swine 
fever by supporting 
on-farm VEBS adop-
tion across the country.

VEBS is a nationally 
endorsed set of bios-
ecurity standards de-
signed to:

• Reduce the likeli-
hood of ASF introduc-
tion to a farm

• Limit disease 
spread and reduce out-
break size

• Support risk assess-
ments for the move-
ment of live pigs and 
semen under permit 
during an outbreak.

Endorsed by the 
Animal Health Com-
mittee in 2022, VEBS 
is now integrated into 
the Australian Pig In-
dustry Quality Assur-
ance Program as a cer-
tification module. 

VEBS, alongside 
APIQ core stand-
ards, represents the 
minimum biosecu-
rity standard required 
to support movement 
decisions in an ASF 
response. 

APIQ panel chair 
Sharon Starick said: 
“By building national 
facilitator capability 
and capacity, pro-
ducers will have ac-
cess to specialist sup-
port to assist with the 
integration of VEBS 
into business as usual.”

VEBS delivers an 
appropriate level of 
protection for pig pro-
ducers and are a key 
link in wider supply 
chain biosecurity. 

VEBS helps prepare 
producers to provide 
assurances to support 
live pig and semen 
movements in an Af-
rican swine fever out-
break, making them 
vital to business con-
tinuity and to ensuring 
the least possible dis-
ruption to producers, 
abattoirs and other 
supply chain stake-
holders during an out-
break.
On-farm adoption of 
VEBS

The VEBS Facili-
tator Project will build 

VEBS Facilitator Project 
to help prepare for ASF
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SunPork Farms South QA manager Jason Morris and operations man-
ager David Lines.
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LAST month, Aus-tralian Pork Limited celebrated the twen-tieth anniversary of our PorkStar pro-gram at Sydney’s iconic Strand Ar-cade. 
Over the past 20 years, PorkStar has become one of Aus-tralia’s most suc-cessful foodservice programs, helmed by some of our leading chefs. 

It is now firmly es-tablished as one of our industry’s most effective initiatives and has been instru-mental in growing pork from an under-utilised protein to a hero ingredient, fea-turing on more res-taurant menus across Australia than ever before. 
From the inception of PorkStar we have witnessed a dra-matic change in our culinary landscape, with pork becoming a staple on menus throughout Aus-tralia. 

The PorkStar team past and present are eternally grateful to all the porcine warriors who have turned pork into a menu must-have.The success of the PorkStar program is down to the crea-tivity, passion and advocacy of the tal-ented food profes-sionals across the whole industry. From the chefs who influence and create pork dishes to sit on their menus, to the butcher who cuts the 

meat, the supplier who delivers the product to the door and to the farmer. We raise our hats to them all.
To our producers who have tirelessly made continuous improvements in all aspects of pig pro-duction and meeting the requirements of our most discerning chefs, diners and cus-tomers, I would like to say a big thank you for trusting us to celebrate your wonderful product through PorkStar.I also acknowledge all of the chefs along the way who have worked so hard to help change the way Australians expe-rience pork, cele-brating its versatility and appeal. Their willingness to experiment, inno-vate and champion pork has turned it into a staple across Australia’s diverse food culture.And we would not be here today – the second-most con-sumed protein in Australia – without them.

For the chefs in-volved, PorkStar has 

always been more than a program, it has been a commu-nity celebrating col-laboration and crea-tivity. 
By connecting chefs with producers and encouraging collaboration across the food industry, PorkStar has fuelled passion, sparked creativity and helped pork evolve from an overlooked protein into a culinary star. While the foodser-vice community has been the key to put-ting pork on the map, I would also like to recognise the work of APL’s Kylie Rob-erts, who has been part of the PorkStar program since its in-ception 20 years ago. As PorkStar looks to the future, its 

legacy is clear. Twenty years of innovation and part-nership have trans-formed the way pork is perceived and en-joyed in Australia. It’s one of our top proteins, no longer ‘hard to find’, but a restaurant hero.Thanks to PorkStar and our amazing team of chefs, it’s now celebrated, sa-voured and here to stay.
That’s why I’ll end with a thank you to all who have been involved with and supported the Pork-Star program over the past 20 years. Thanks to all of you, pork has truly secured its place as one of the most ex-citing and adaptable proteins in modern Australian dining and, with a new gen-eration of chefs now carrying the torch, there’s no sign of slowing down.Here’s to another 20 years of Pork-Star and to the new generation of chefs who continue to hero Australia’s most ver-satile protein. 

Celebrating 20 years of putting pork on menus

Point of View
by MARGO ANDRAE

CEO

I HAVE been inter-ested to read some assessments and per-spectives about the Australian pork in-dustry recently. Some of these as-sessments have missed the mark, and there are several points I would like to address. 
The observation that Australia has all the right ingredients for a successful pork industry is however, right on the money.  One of our greatest strengths is freedom from the devastating diseases that plague other countries. Our hardworking farmers live and breathe biosecurity every day and our borders have some of the strictest bios-

ecurity restrictions in the world to keep our farms safe. 
We should be proud of these biosecurity standards – far from being a barrier, they are the very reason our industry remains viable and competi-tive. 

To suggest we should compromise by opening our bor-ders to imports of ge-netics is to underesti-mate what is at stake. Our herd health status is the envy of many producers around the world. If however, foot-and-mouth disease, Af-rican swine fever and porcine reproductive and respiratory syn-drome entered Aus-tralia – for example, through imported ge-

netics – they could cripple not only our farmers but also our economy.
Not to mention, Australia’s own ge-netics program has strong potential, and we should be backing that innovation before looking overseas.In fact, Australian pork is doing very well. 

Pork is the second most-consumed pro-tein, in all its forms, in Australia. While it’s true there is definitely more room for growth, this is the case for any industry. 
But we have strong momentum – fresh pork volume sales growth is outper-forming the average 

Australia’s pork industry is thriving

* continued P2

Setting the record straight on how our pork industry is doing.

PorkStar, one of Australia’s most successful foodservice programs.
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